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Introduction
The Real Estate industry in India
reached a market size of $120 billion
in 2017. It will comprise 13% of
the country’s GDP by 2025. Out of
14 major sectors, the construction
industry ranks 3rd in terms of direct
and indirect effects on the economy.
It is driven by continued growth in
the residential, commercial, retail
and hospitality sectors as well as
investment from NRIs.

This joint report from SEMrush and
Colliers reveals a lot of insights related
to Real Estate that’s been revealed for
the first time anywhere. The data points
on demographics, property prices,
loans and commercial vs. residential
buyer trends shared by Colliers are
then built upon by digital analytics
from SEMrush in order to help builders,
brokers and aggregators assess the
position of their business online.

Highlights of Colliers market research:
Demographics:
•

The average age of a home buyer has come down to about 30 years from
the earlier 50 years. This has happened majorly due to improvement in
monthly income and lowered cost of borrowing.

•

Millennials make up a sizeable portion of the Indian population. 82% of
Indian millennials stay with their parents and more than 23% of these are
likely to move out of their family homes within the next two to five years.
65% of the millennials aspire to buy a property in the future.

Property price to income ratio:
•

India is urbanizing rapidly,

•

The estimated urban population in 2017 was 34% compared to 11.4%
in 1904.

•

By 2030, the country is expected to be home to seven mega-cities with a
population above 10 million.

•

600 million Indians or 40% of the country’s population will likely live in cities.

•

The average household size in India fell from 4.6 in 2007 to 4.2 in 2011,
exhibiting the highest decline of about 9% amongst the developed and
emerging economies.
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Property developers have aligned their supply in line with the market fundamentals.
In the last decade, the average size of apartments has decreased, suggesting
construction companies are focusing on smaller sized homes due to:
•

The affordability factor

•

The changing profile of home buyers

Residential vs. commercial trends
Colliers has witnessed investments to be tilted towards commercial sector in
the recent past compared to residential for several reasons including yields, risk
involved and liquidity. As per Real Capital Analytics, commercial sector attracted
46% of the total institutional investments in India in 2018, while residential
sector gained only 2% share in the pie.
In residential realty, the annual rental yields are usually in the range of 2-3% in India.
Escalations in home rentals are between 5-7% per annum. On the other hand, in
commercial realty, the average yields are usually in the range of 7-9%. Escalations
in commercial rentals are between 3-5% per annum. The overall returns estimated
over 10 years, are now around 7-10% per annum in the residential realty sector, in
comparison to 10-14% per annum in the commercial realty sector.
Risk and volatility are perceived to be higher in a residential property, due to frequent
change in tenants, higher maintenance and lower returns. On the other hand, commercial
properties offer stable, long-term rentals, with predictable income streams.
Both residential and commercial are illiquid assets. However, with Real Estate
Investment Trust (REIT) regulations, it would be easier for investors to create a
portfolio of commercial properties than residential properties. Also, since the
supply of Grade A pre-leased assets is low, the demand is much higher, making
it more liquid than residential properties.
Given the above trends and market variables, competition in the property market keeps getting fierce with every passing day. In the new digital economy
driven by the connected consumer, industry players must rely on data and
analytics if they hope to capture a greater market share.
To help you and make informed decisions about your digital marketing strategy, we at SEMrush gathered and analyzed data for about 50 major construction companies. The data reveals the most popular websites in terms of online
visibility, web traffic, and search engine marketing. It also shows the sources
of traffic to these websites and how they are leveraging advertising to reach
their customers. Dive right in!
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Methodology
Here’s the process that we used to conduct this study. The source for all the web
traffic, keyword, and advertising data that we’ve aggregated is our own online
visibility and competitive intelligence toolsuite SEMrush.

1

Identified the top construction companies based on industry data
available on real estate portals and industry publications.

2

Narrowed down the list to include those developers whose
websites attracted the maximum traffic.

3

Analyzed the keywords that consumers are using to search on
Google.co.in for various kinds of properties.

4
4

Analyzed the worth of these keywords and the amount developers
are spending to target them.

5

Compared the performance of real estate developers with each
other and overlap of audience with online aggregators.

Web traffic
analytics
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Web Traffic Analytics
The single most important indicator of the online presence of a company is
the traffic to its website. We found that the “leaderboard” revealed some
interesting insights:
•

None of the 50 websites of property developers that we studied had a
traffic of one million (10 lakh) visitors per month

•

Only 16 sites got more than 50,000 visitors per month

•

Well-known brands like Raheja and Indiabulls did not make it to the top 20

Top 20 property developer sites by traffic
Here are the top 20 property developer sites, by traffic, as per research from
the SEMrush Traffic Analytics tool:
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Traffic sources for the top 20
Here is the breakdown of traffic sources for the top 20 companies. This gives
you an idea of which digital channel is performing best for each company
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Organic search accounted for more than half of all
web traffic, underlining the importance of SEO in the
real estate sector. Marketers who don’t pay attention
to this channel are losing out on a huge source of
leads and customers.
Social media was the most dismal performer,
sending just 3% of the traffic. This clearly means
builders and property developers need to shore up
their social presence and engagement.

Best performers of the top 20, by traffic source

Site traffic from Mobile vs. Desktop to the top 20
Mobile traffic to the top 20 sites in Real Estate far
outstrips desktop traffic, reflecting the wider trends
of device usage in India.
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Site traffic from outside investors
A very important consideration in Real Estate is the investor customer segment.
These are the people who buy property not to reside in, but with the intention of
holding on to it until they get a profitable selling price.
People residing outside India are keen to invest in property in the country. Here
are the top countries from which the most number of people (most probably
NRIs –non-resident Indians) are visiting the property developers’ websites.

2018 site traffic from top 3 locations outside India
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2018 site traffic totals from top 3 locations outside India

Traffic is not consistent throughout the year for any site or industry. It varies
throughout the year according to the seasonality of the industry. Here is how the
number of site visitors has been trending from January to December of 2018 for
the top 20 companies:

2018 site traffic from January to December 2018

Traffic per month from January to December 2018
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Traffic per month from January to December 2018

Finally, we looked into how much of a common audience the developers’ sites
have with other platforms.
It is interesting to note that the percentage of audience that construction
companies’ websites from the major aggregator platforms and real estate portals
is mostly around 5 to 10%. These are the sites that have the most overlap with the
top 3 aggregators:
•

Sobha.com

•

GodrejProperties.com

•

PrestigeConstructions.com

Clearly, there is a valuable opportunity for construction companies and aggregators
to partner with each other beyond mere listing of projects and sponsorships. Joint
marketing campaigns would help them leverage each other’s audience
Base domain / Target

90acres
,com

housing
,com

magicbricks
.com

makaan
.com

godrejproperties.com

11.84%

8.47%

10.25%

4.89%

lodhagroup.com

6.45%

3.57%

4.80%

2.18%

mahindralifespaces.com

8.79%

5.56%

6.24%

3.66%

prestigeconstructions.com

9.68%

6.46%

9.36%

3.57%

12.12%

7.84%

12.44%

5.46%

sobha.com
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Another relevant way to compare audience is with social media. As expected,
Facebook leads the way here:
•

Facebook (50 to 60%)

•

Twitter (15 to 20%)

•

Instagram (12 to 15%)

What this means is that, real estate companies would do well to ramp up their
brand presence and engagement on all social media platforms, which they’re
not really focusing on at the moment. That said, companies need to be careful
not to overdo it on every social network there is — try the major ones and
build a permanent presence on the ones that closely align to your brand and
marketing strategy.

Traffic from social media channels

This is just an introductory excerpt
You can download the full version here:
https://www.semrush.com/ebooks/digital-real-estate-in-india/

